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FROCK FEST
~ Cool dresses to get
4 you through the long
hot summer

CHRISTMAS LUNCH

Try these classics with
a modern twist

\What do women 'reallyr want for Chrlstmas'?
‘What do men really want? We find out .
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2.Floris No.89 is the signature scent of James
Bond creator lan Fleming, its release in Australia
coinciding with the latest Bond flick, Quantum

of Solace. With classic notes including orange,
bergamot, lavender, nutmeg and sandalwood,
this light classical cologne is all class.

Floris No 82 EDT 100ml, $158. Go to www.
florislondon.com.au
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