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Treat the hard-to-buy-for man in your
life with a new scent this Christmas.
London-based fragrance house
Floris, established since 1730, has
launched its men’s scent - Floris
NoB9 - onto the Australian market
for the first time.

The signature fragrance of James .

G ueator,rian Flemu_1g.,_ﬂle bergamaot, lavender and neroli with
Ia!mch was timed to coincide . awoody base,

with the release of new Bond film .4 at $158 (100mi)
Quantum of Solace. For stockists, visit

The scent features orange and www.florislondon.com.au



